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-Bie goal of public relatlcma actl^dty by a SAOTS affiliate is 

to help tiie OTgfflil2ati^ adiifMB, wld^ its am coranmity, a r^atatiori 

#ii^L^acciffately reflects vigorous , edilcal md knwledge^le approadiea 

to/ ccxlductlng business , ^ch r^utatlons arm ndt^qul^ly ^ileyed, nor 

"adiiwed at alS'vdtiiout bo^ cweAil' plamli^ and l^rd ^rkr "Rib reaijQ.ts 

how^r,^ are ^11 wrth die effort, 

'AniQfig thCT are lU^ly to bei ^ , - 

^-tewu^'^ntoershi^; ' . . 

— Incrwteed mllln^ess on tiia part of mariDers to contribute 
gaierously of time md m&r^\ (Who. doeen't rant to be > 
associated mtii a winner?" 

Solidified credibill^ as a source for litformatiGn sou^t ^ 
by deelsionTindcers ciarged ^tii allocatlrig community dollars 
and otiiCT rasoLffces. ^ ^ 

Don't view a sudden hectic piiDlic relations canpaign as a 
panacea -tor the problOTS of a we^ orgmizatlcn, (Si tiie md, poor 
products arm t sold by their wrappli^s !) ^ view planned piillc re- 
lations activity as 'a neceasmy part of yooff organizatlm's brderly ^pwtfi 
aid mattjratlon. ^ • 

If ^ou. ha\re acc^ted respomlMlity for ^iplOTentlng tills part of 
an afflllate^s prp^an, you have aiotii^ cocgpelltag reason to '*go pro," 
By plarmMg ahead and m&rstffli^ig; the prljlclples of tiie coimffiicatlon 
proce^ss", you x^ll gain better control over yom csm life. It is tio fim^ 
to be on tiie recelvijig end of a strean of re^iests fpr "^aldkie" nl 
releases. It is evm" less &m to produce titan imder pressure, thm 
se^di In vain in tiie morning paper! 



Ihis hffli^pok vjlll idaitify elapQents of coninmiqatlons 
proceaa md surest mLys to siidcasafully coooblM ^im. Yoy'xdil fiwi 
st^-by-st^ pd.&a for cc^iiig mtlv audi conraDn' ^obls^ as proAielng ' 
in^^«^lve pi^llc service mnoi^GOTmts , procitt^lng media piille SCTvlce 
time aid space, wltulg! professional ne^ raleMes md nmiliig a smootii 
press ccnf^mce, vAvm tiie ocMslon merits, ' " ^ ^ ^ 



I.^ ; • , CCMtJNICAnONS PRDCiSS ANAL^^ 

The basic concept liflerlytag ^ ^effective pillc relations 
program by yom state or looal SACt^' affiliate Is one witii ^^eh nioat , 
early diil&ood educators are alrMic^ familiar; ^e problan 'arid die 



to tilis casai as In i^e clas'^rMm, leartiliig md pCTSuasion - 
occmr most, effectively: a specific message^ c^efully constructed 
to brnXd^wpaa existljig teio^^ledgej ^ ccnnLmieated* Any ptfcllc msoce- 
ness effort Is most effective all flie e^^G^ents ^'tii^ ooniminl^, 
cations process interact properly, Ihia la,.^e"ri^t" message 
orlgtoates from ffie ''ri^t" soigca ^ot^ the "right" medi& ^^icle to ttie 
"ri^t" audience , It is stapler tiim it sounds, Bn^tae for a niGramt 
a group of Little Leaguers listmlng mth rapt at tmt ion to^Tom Seaver 
of the Cincimati Reds ^^lato how to pitdi a ciffve balL, All the 
elanents elide. Ihe audlenca ^sh^es cotocti kno5^1e<%e aid is hmi^y f oif 
more ; (the Message) . Ihe v^lcle is ^^^sslng, face-to- face conmLttii- 
cation. Ihe soiree is a trusted auAorit^, ' 

; . tenaiberlng that specificity is the key^ let's look sepirately 
at eadi conponOTt of title cOTnmlcations process. 

Ihe Audigice ^ ^ ' / 

. Ihe eclstQice of^ ai arnDtphous "gaieral pi^llc'' readiable by 
die maas njedia is largely a nytdi. Iherf 4s, instead, art almost mdless 
array of mailer audiaicesi O^ers of c^lldreri's toys pay hopiage to 
that fact fact vAi^ bi^ IV tlmfe^b^tweQi ,Satiff&y mQttilng cartoonp.) 
Among than are sudi diverse groupes as school diil^oi, coll^ege students 
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buaiiiesmm; pflrmts, pTOfegsicmls and ityrlad, omers boimd togeAM' 
=^by Social^ religigus Or ecawiric ties* Eadi of theaa^gpoi^s has mique ' 
litformtloml nee^i--md mique potmtial for betterliTg^ie lives of 
yomg diilctem* - ^ 

Iheorettedily, each mBrits septate conaideraticn as you attaipt 
to. Inf luence to reapond favOT^ly to yois' ftrganiMtim md its 
ccocttns. Yet, to do so is tepractic^l. You cm, Iw&rever, catefaLly 
coripile a listf of sub=audimces , tiian conbine tiiose ^oi^s yAJ^ like 
titar^sts ^d^n^eds, filially aaslgiing' WL^est priority to ttose ^ 
cm coo tribute inost to achlevianait of you^ OTgaii^tton's ^als* At 
die tcp of the list m"e lUcely to be comoAhity deals iOTi-inakers (because 
of'^tteir inpact i^on diil^oi's program); paratifts (Ipecauise tfieir "be- 
havior so strongly affacts^dia quality of life diil^enj^axparience) * etc* 
look for; ways to cOTfclne groi:ps mimuig&lly. For ^pople, paraits 
and adolescents likely to bacoma parents cai bo^ benefit from recai\dng 
child davelopnent information. . \ . ^ 

' Each ccmmmicatiori attaipt shculd try to elicit a specific kmd 
of behavior from the target audi&ice. For ^catDple, an objectivB of m * 
"image-building" pnjblio service radio message is to irtcriease inatfbership, 
The objective of a parait education public service amoaicanent, pn tiie 
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other hand, may be better breakfasts for cii^^fren. - ^ 

^ ■ Witiiout tdiou^tful idoitif Ication of titim. mmy potoitial 
"'audiriices" v?hibh con^rlse your conmmity, successful conmmlcation is 
unlikely to ocajr. Put succMctly, its better to/ shoot witji a rlf 1^ 
thm a shotfflm . 
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Pie tfessage " 

efflrly dillfliDod "story" has doztm of M^cts.^ nie t^k 
of educatliig parmts> profess loiiala md pi^lic - declsion-n^Cj^ Is rpt 
best adileved By telliiig th^ whole story, asmv and over a^ln* 
far angles. Be mm:e of #ildh au^ence sepnent's si:pport 1b most ^ 
critical to tiie attainmmt of a specific objective. If tl^ objective 
is ^eater rff lllate maifcershlp and increased pTOfessianali^atioTi OTOpg ' 
teachers, ^e missage shoaLd ^clude specific iitforTOtioai iout wab&c^. 
ship b^efits: A fall confermce? A stiscriptiai to DlMSimiS? Re^^ 
miat Jugs to share idEas? , • 

On the other hmd, if the objective Is actioo by a state legls-^ 
latlve conndttee to approve full-&ffidljig for Mnderg^tm program, ttie 
TOssage will .be quite dlffermt^but equally specific. Bsw maiy dilldrm 
now attend klndergm^ton? How do tiiey bmefit?. Itow many^ more need tiiese 
services? How much will pro\d.dtog then cost? 

The Source ^ 

Ihere mmy possible sources for wery message. You will 
wmt to dioose one x/^ich mjbys the bluest credibility with the audience 
to \^otn the message is directed, K 

If, for exOT^le, you wish to mcotnr^e legislativ4 si;pport^for 
programs for yoimg diildrm,, careful selection of message soitce my be 
critical. 

^ Ihe objective here is to botii Inform and persuade. Put yoiD:- 
self m tiie place of key conmittee msiters . Beforp you decide to write 
a news release quoting your affiliate presidmt on the issue, try to 
deteriiine vAio each .matter of the coraTiittee considers a ■'signific^t 
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\otiti^". Cm a bit of simitiiiiigit^i ^ an ardent pdlftical Bxspportm: 
a tmmrmd former t^di^^ or a I'especfeed colleague of to ta^et-^lndivi- 
Amll If you cto locate a syEDpatotlc "signifldmt itor" Infornf hto, 
thm mlist his active help in persuading tiie tmget individual, -^tiiw 

^tlOTi eaild be tOiSeJect me or more wll-litfOTmed mttfcers of yoiff ^oup 
to engage in face- to-^f ace di^o^ie mtii ttie tmget pttsoq. or p^sona, ^ 
Ftoplly, if ymi decide to Issue-a nera releaaei be sure ip is wll- 
dbcimented and qiiotes^^a soitt'ce 'considtted trustwOTtiiy by the target 
^idifnce. ^ 

Ihe principle is staple. Just yourself fago questlcns: Mra 

am I trying to persuada? Who does he/she listm to? ' 
ConiiiinicationB Vehicle ■ 
While the nass niedia taflumce many aspects of omr Uvea, yotff 

search of die most effective vriilcle for yoiff message should not be 

limited to dion. « 

. Face-to-face conmLnlcation ronalns more effective ^an either 

printed or electronic media, tfalply becfflise It pro^des an opportLff^ftr 

for tiie sped^r to mpnitor fee^adc fooin t^get ai^^Lce, If die listm- 

^ is unconvinced. * ^or t^e message is muddled. , al^t speaks will 

sense it arid respond by Inmediately setting die situation ri^t , "J~ 
^ For dils reason, wmy gcm^s. Jjivolved In cdtmimity debate over 

contrpversial Issues^rgmlze spe^ers bLffeaus ^d ag^esei^ly pi^sue 

opportimities to tell their story face to face. 

( * 
If yoi or other msibers of your groi^ shy smLy from 'die limelight* 

pi^lic speaking, m ine^msive slide/tape shw cm prwi^ an 

liiportant support. A tm-tmnute presOTtation ccfverlng die basic poijits " 



ranoves tiie burd&i; of spe'edi preparntlon md inakes it possiile for . 
tiie spN^cer to tailor ^dltiotial infornBticri to tinm ai^tgrice ' a needs 
dming an Jjifom&l questtei anawey session* ^ 

Anothat vdiicle for putttog ^:rformatlyi m the l^ds of care-^ 
fully seleetad gudimce poi^s Is direct mail. Personal "^letters i Cpot 
SoTta letters) are p^tlcularly effective i^ die message camE3 from a 
Source already wll'tac^ to the reader, » . 

Telephone CTipal^, carrifd out tactfuily, aM also useful, 
Trfce some hints from polltlcimB ^^erlOTced in org^^ztog sudi effort 
1) Wimever possible, be sure ^e caller toio^ the call receiver 
personally; 2) Keep tiie tnessage Iw/key md stjper-co^teous ; md 3) 
filers should ask #ietiier the call cotnes at a conveniait tune -and 
acquiesce pleasmtly at die first slpi of a negative response, 

Mmy orgaiizatlcfns have their own mtemal nfflralettters mtJi a 
well-developed readership. You will baiefit from botii eccmony aid im- 
plied endorsanent if you succeed in coiwlncliig tiian to include infor- 
mation Aout your groin's objectives mfl imdertaklngs . J* 
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n. - - WHAT IS NEWS? 

Hmm directors allocate media time/space, to two kin& of 'Views"-* 

hard breaking tmm^ iid material a himm liiterest slant, - . 

As mKmplm of E4iard nmm bre^ cdpcemtog yoimg phildrOT was 

creation by ir« &u^ern Gov^nor of a Task/I^rce to linrestigate the 

hmdling of chitd^^use tiBkm, ffie OTocnmeanait cpne cm ihs Ijeels of 

swaral i^jastion^ly hmdled, nuch-publicized dbuse cases. The stoty \ 

/ ■ ^ ■ ^ "( ; . : ' 

was well played by tiie media, flvm^tiiioi^ it ccrapeted ^tii a^ tragic 

fe«y boat sinking {reglomlly) md pre-^elaction nmm (natlmally)^ for 

media attention. X . " ^ ; 

fti tha same day,/ eqiml play tid^t well hmjm h&mi given to a 

local\ kindergarten raising of $18 . 50 . tcward tha pi^chasa of a ftriahH fc^ 

a f^rorite md- lonely snake at a local zto, editors saek such 

touches of hijiiDr, warrnth md charm to bring needed baldtice to eadi days 

i . ' ■ 

news. ... 

Ihe success of any pi^llc ^armess caipaigp will depend largely 
i^on Its mffli^er developing a keen "nose" for both t^es of nws* , ,tiia 
ability to recogiize nera of r varie^ ^en it happms (or are 
caused to happm) md to call that TiappQilng to the UTniediate attention 
of news media. 



,.Ne^ directors quidcly gain the respect of^ those news soin'ces ^o 
regularly provide m^erial with irihermt news value and ji^t as quickly 
come to i^ore the offerings of sources t^ch provide a steady stream of 
trivia » 



Ecan^lma of si&jectB vM^ tahereit ''h#rd^' Vi^^ vaii^ 
include • 1) ' Nanes of he^ly elected offlcars; 2) ^ -^moimcfflimta of 
£orttiQaadx\% confermces , md btli«r special events ; 3) A 'wlslt fyaoi ( - 
iJie SAinjS Rresidait (provided sttostmtlve quotes wricfd In stwRdiig 
timely local ^iglap , sudi m caapsrimam b^tmmi your state l^^l of 
sipport of.piilic klndergartma md o^ers to tfie reglm.); an^ 4) 
"ttm results of coninmity stiMies or surveys-4iri^rtakm by yqur orgaii- 
zation, . ^ ^ ^ 

EjcOTples of human interest stories occi:^ frequently because 
yomg diildren are a natvPrally lively s\iject. These might Include ^ . 
feature stories ^out a smior citizen who haa becoste a beloved class- ^ 
room volimteer, or a field trip tdci:^ a group of "foiff-yem' old^ cm a 
city biJs ''to the md of the line". Be bwcb to ^Invite newspapers to 
&&rLd a photographer to ccn/er appealing activities Involving dliilcfrenr-^ * 
but don't be offmded if the InvitatiGn is somet&es refljsed. 

Yearly conferences offer an espee^lly rldi opportimity for media 
coverage. Press - releases should begin se\reral wedcs before ccn- 
ference, outlining program highli^ts, with^ increasdng specificity; 
Gmeral session speakers sh^ld be asked to send adymce copies of their ' 
speeches to serve as ^e basis for releases before &id dLffing the con^ 
fermce. You may choose to send media representatives a copy of the pro- 
gTOTi^jwith a letter pointing to those events, ^ich have the ^eatest news 
value . A comnittment from a newspaper or from electronic media to have * : 
their staff cover an event Is always prefer^le to a'^ews release. Greater 
priori^?' Is given to staff ^ittai articles aid photos, since there is 
already a tljiie ^investnimt on the part of the n^dia. 




Gettlr^ to knCT^ the individuals #io conprise local media, aid 

^aillstuig tiiair ftelp, is yoim responsibility* tou will ^ant tQi- 

Meet per sormlly with each general nmiager,'Tiews director 
and nerapajper editof , mtroducliig your' organuatiori aid ! 
it§ pro-am; - . ^ 



^ ^.2>* ficplaln that yoi^s is a volutntary drgmi'Eation and tiiat , 
as su^ it has m ^trorely' IJmted budget. Make cle^ 
yam: need for pi^llc service tljM-»spot amoimcCTents, 
special progransvand liiten^lews oh community tall? sho^\ 
^{Wp^er by tm'ihz mzdm\L6 KzqiUAed to^pKbv4.dt' a aeAtaXn :i 

^3. Keep media personnel breast of new developments, as tiiey 
occur. S^d beat reporters inforniation^ materials, ^jmn 
when no nem story is ImTEdlately merijted, 

. ^ \ V ^ • ^ 

• 4. Be honest, even vhmn it is imcOTtfort^le. Reporters will 
usually cooperate with reasonable requests, provided they 
feel th'ey have a stral^tfor^^mrd relationship mth you. 
Most of ^ all, tiiey dislUce feeling manipulated, 

.5. Be sure to repress your^^tlTffi^ by phone or letter whm 
good coverage or special constderaClon ^is provided. 

6. Take a walk aroimd the block to cool down before niaklng . . 
am irate phone call ih response to :medla gd^fs. Long raige 
good will is usually worth niDr| thm tronHitMy accuracy* 

7. If you are doing all of the abot^e, but still feel you are 
receiving poor coverage, make ai appointment* to discuss the ^ 
sitijation. Bqsress "^n^ concern. Ask v^ethlir you are doing 
something wrong. Try to be iMcritical. Dpn^% let a cOTmmi- 
caption faili^e begin. . 

Chances of having n^ws releases aid photos \ised will Increase 
dg^ificantly if the follc^ing are ronaitjered: ' 

1. Most inportant 'facts should appear in the first paragraph: 
who, whtit, vAxy i v^en, ^ere aid how. 

\ 

2. Other material should follow in ordet^ of inportance. 
Storiiis are frequently edited with sclssoro to fit 

^ c^istring newspaper colurm space. If a critical fact 
is In the last paragraph it'can*t be lopped off^-^ and 
a rewrite is necessary. If time Is short, this can 
cause youx" release to end in' the wastebasket 
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3. liiclude lots of nknes, pr(|perly spelled wltiti^ correct 
ad^esses, appropriate. Ntoes make news , 

4/ News releases should always be typed md do\ile spaced, 

5. Always mdicate a release date at die top. If the ^te 
^ doesn't mtter, mark,, it 'Tor Inntedlate Release/' 

6. A story about officers from ^ffermt ccTOunlties 
should be sent to newspapers In tiielr hanetc^^ , (A 
directory of all newspapers In your state md tiieir dead= 
lines is available fromyyoiar state press association,) ^ 
_ ^ ^ i 

7. Find out the deadlines for nws casts at radio and 
television stations , Avoid schedulir^ a press conference 
or delivering releases close to deadlines vAiai media 
personnel are niDSt harried, , 

8. '^tf you siJbmt photographs to newspapers, be sure they are 
'of professional quality md Interesting conposltion. Avoid 

^ , posed group shots. Never sitoit snapshots. 

. 9. Photos should be 5 "x 7" or l^ger md of glossy, black md 
,^flAiite with good ^contrast, 

10. Each photo should cs^ry the names \of persons plcti^es 
wit ten in wax pencil on the backj noted frcm right to 
left. " * ^ .: 

11. Outlines should describe in several sentCTices the purpose 
of the photo md the people shown md their titles . (See 
exOTple) . 

12. Photos should be mailed flat, be^een car^oard stiffoers 
md markea\'*do not fold'*. 

. ■ • 

13., ,Alwaya ask for a staff photographer to cover m event/'' 
If it isn't ppssibte say, '^'Ihmks myway-' md make 
ynur acraiigOTmts; Staff photos are more likely to 
be used chm those sutaltted from other sources. 

14, Don't forget the editorial page as m' urportrnt resource. 
On political Issues espfeciall^j you will wmt to keep 
editorial writers inforrred. Here of all places^ use 
velvet glovoH , ' Edicorlal writers Jealously guard their 
indGf^ondcnco and tend to resent presBL^e, It may backfire. 
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SPimM raws RH^E, 



iR RELEASE! ' Sun^y, pctober 14, 1977 
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Lead para^aph should 
cpntalri all pert^ept 
facts: VSio, What, Vttiy, 
Whai, Where. ' . ^ 



SijpplCTiental 
facts . 



Local Nmtes 



Dr. Baijanto S^?ck, world- rmcroed child 
care autdio^ity, mil be the fe&Uffed spedcer 
at a special "Salute to Parents" event to be 
held m Ballroom ^*C" of tiim little Rock. 
COTvmtim Center oa Weiies^y, October 17 at 
8 p.m. t 



FVee and opCTi to tiie ptAlic, "Salute to P^mts" 
is part of the mnual conferOTce of ^^e Arkansas 
Aasociation pn ttdlctai. IMder Six (MOJS) to be 
held October 14 throu^ 16 i ^ - 

ProgrOT^^Ghairperson Maud^ Am McBride said 
Spock^s addres's will be followed by a question 
md aiswe^ period aid infornml reception. 
Other conference hl^li^ts will liiclude pre- 

saltation of the AACUS "Teacher of the Year 

f ■ " / 

Award" and installation of the 1977-78 offlc^ts 
in ceranonies Tuesday evening, 
^coming AACUS officers include the following: 
Jack Halliburton, 2391 Kokoro Drive, Little 
Rock; Vice-president, Sandra' Smith, 1843 
Wcdg««rood Drive, Jonesboro; Secretary, Aubrey 
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'Hi^tCTOr, 23 Old Tome telve, Fort kidttij 
and Tteaaurer, Gary Ifecklini 2136 Ra^m's W 
Candm. 

Confermce reglstratlch mil open at 8 a,m. 
Monday in die Civic teiter Foy^. ' 



For, additional Informaticn call: 

Sanif a Locke 
1938 Wallers Road' ^ 
Little Rock; m 72207 
' 501-371-6^78 



/ • 

/ 

i 



--SPOCK ARW:V1S: Jack Halllbuofton, 1977778 presidait of tiie 
Arkaasas Associatibn on Cb±16x:m IMder SIk (A^US) gceets vmll toom 
* child care autiiorlty te. BOTjanin S^ck at AdaiB Flel4K.y-ttle Itock. 
te. Spodc Is in torn, to address a ^illc ^meeting of parmts' df youhg 
children at 8 p.m. We^esday, October 21 in Ballroom "C" of rfie 
Ldttle RjDck, Caivmtion Center! - , - 



\ 

thz Spoak addn,u6 and toiild ^^tand aZontp i^i u4td uUthaai thg neiM 



Ill, PRESS roi^^rcE--iTOJ? how? ' . 

Press conferoices as a means of attracting ntedia attention 
should be used very sparingly. A well-rim press conference cm facili- 
tate media e^^osure to mx especially ^citljig person or event. ^ Pr&SB 
conferences are, a little like the 'Uttle Girl with a Giil^'^^^nursery 
rhyrre fare: Wien they are good ttiey are Tn^velo us; they are bad,^ 

they are horrid. Md ttie most hirrifl are those called as m attoipt 
to manipulate the media into provldliig attention beyond tiiat /v^Ailch a 

.happening deserves* 

^ i 

Save press confermces for tixm nmrn ^ti^ies-'-^a nei^ building, 
a visit from a nationally taiow audiority, or die release of other 
conpl^ information which may have gre^t lnpac t i5>on the cgnminity . 

Avoid using die press, confermce to tt^e slnple, short 

fflinouhcements . Fe^ things are TOre disconcerting than a roomful of 

re^rters v^o still look expectmt af^er the amouricmrait has been made. 

■ It is usual t© h4ve one. person introduce the main speaker at 

a press conferenc^^ (Introductions shduld be brisk but informal*) "nie 

sarre person should^^tmd by ready to interrupt the mcront questioning 

slows with ''Ihank you* and good day*', ^e speaker should never be left 

to stand in • embarrassment awaiting a final question, \^ich never coite-s. 

i - * 

- Atterdance at a press conference c^ frequmtly be bolstered by . 

the site chosen for it. For ^his' reason, governors are often asked for 

. ^ . ' ■ ^ - ; 

the use of their press room, even when the evsit only iRdlrectlv Involves 

■ : / - : - " - ' : 

thOT. ' Think of otlier' likely sites-v^the School &ard Room? The office, of 

"■' ■ 

a supportive Congressman? I 



Tm other variables are llJcely to play m inportmt part m 
attmdmce, Ihey are: 1) the time of day the conference is held md 
2) how die press is invited.^ Avoid h^ried bef ore-deadline tunes of 
day. Letters should^ be smt out at le^t a wedc in advmce witii follow- 
i5> phqne ^lls to news directors bbxV^ m tiie, imrning of the day of the 
confermce. ' ■ 

,4 

Because press confermces are, by natitfe, reserved for big md 
conplex events, you will wmt to have a wiety of hmdout material 
available. These should include: 1) a n^ release (wltten in the 
pyrOTrLdal style so electronic madia cm skin off the first paragraph 
or two for fast use); 2) a fact sheet plaining any backgromd 
mforraation now included in the news release vM^dti will be useful to 
reporters mshing to rewrite; and 3) aiy brochiDces, maps; etc. ^ich 
may be useful . Be sure to provide correct spelling of imf ariiliar 
names and places in the fact 'sheet. 

' Saiples of a letter of invitation m\d materials appropriate 
for u^e^as press conference handouts follow: .. . ..\ ^ 



Date 



tone 
Iltle 

Station . 

Address ' 
City. State & Zip 

Dear ^fr. Johnson: (Unless you Brm on a first name basis) 

A piress confirmee called by Jade Hallibtortortt^ presidait of tdi 
Arkaisaa AasociaticMi an Qcdldrmi thder Slxv(AAClB) to OTWiflice 
plans^ for construction of a half-mllion dollar ^rly ChilcBiood 
C«iter to be, constructed to t&naal Uttla Ro^. 

Ihe press conferOTce will be held at on , 1977 

in the • We would very mdi 

^preciate your attendance. — — ^ — 

Among others attending thm press conferoice will be Congressman 
^rry Rucker , Mayoir Ttenton Ttudcly, JeMme Bnerson, presidait 
of die Southern ^sociatioh on Qiilirm Under S& (of x^ch AACUS 
is bh af f iljiate) , ' 

I will be in touch with you later this week to provide additional 
infomation concerning the plamed Early Childhood Cmter, 

Should you have questions, please feel foee to call. 

Sincerely, 



Sandra Locke ^ 
1939 Wellers Road 
Little Rock, AR 72207 
501-371-667S 




SAMPU'tEWS pmASE 



TO: Arkansas Dailies and Weeklies' 



A' 

:. PGR I^miAm RBLIASE, ^ . ■ . 

Jack Hallibinrton, I^esldait of the Arkmsas Association on ' ^ . 
Children Itadrf Slx^ today revealed detailed plais for a large, half- ^ " 
million dpll» Early QiilAood Center to be located in central Little 
Rock, • ^ S 

Hallibi^ton said groim&re^dng for tiie ne&7 emter, to ofacur 
October 21, will culminate raDre thm £±vb years of fimd raising md 
plarming by AACUS, a atate-wide Msociatlon of perec^J #10 TOrk mth ^ 
yoimg chil^^ day care ^md educatiOTial settings , 

Ihe c^ter will be located at 1221 Cuttriberland Drive on a site 
bot^ded on the north by Delatgare Drive , The proposed balding was 
de^igied by the Chicago architectural fim of Bent^, Crosby md Soudier- 
land. It will contain spac^ for AACUS aAninistrative of^ces, confermce 
rooms J a materials resoia^ce ^mter md a TnLilti-p^pose large meetuig area 
vAiidi can be divided into twoTeparate classrooros. ' \ 

Halliburton said funds for the building's construction have cone 
. froma a variety of soteces, Includtag dcftmtioris from the piJblic, various 
^MOTS firid raising activities md a mtdi^g grmt of $250,000 from the 
Everly Foimdation. 

' Little tock, Mayor Ttenton Trudcly sai#-die building wduI^i contribute 
signifiea:itly to the restoration of the site area^ is Inciuded in , 

the I^tropolltai ^newal Area. ■ * ' *j 

^omplftlon of ma ^^ructure Is schedtiled for July, 1978, 

. for furdier ^rformation contact 

^ " \ Sandra Locke 

1939 Wellers Road 
Uttle Rock. AR 72207 
501-371-6678 



FACT SHHET 



FACT Sim* 

• ■ ■ ■ I 

Site is located at 1221 ^Qmberlmd ^ive, bomded on Nortfi by 
DmlmBre ^ivm md East by Cmberlaid toive, ^mediately adjacQit 
to the new coitral Fire Station., 

Fimds fr^ pdblic donatiorts, matched by Eberly FoimdatiGn grant. 

Projected cost: $500,000 f or^ biiildlrig md site* 

Construction bidding will opmn NovaibefclS. ' 

Building will include 12,000 square, feet of fl^oor space, and mil 

be three a tor ies hl^/ Construction will be of red bride, glass 

and copper. / ' » * , 

■ . . V. 

Conpletion is scheAiled for July,, 1978, 

The Arkmsas Association on Chll^oi Uncters^ix is a state-wide 
child advocacy orgmlzatlon mad an affiliat^^^f Southern; / 
Association on Children Lftider Six. AACUS Tias 900 rnmbers, u - 



For fiirther information contact: 

Saidra Locke 
1939 Wellars Road 
Uttle Rock, m 72207 
501-371-6678 



/- 



PRDDUCTOG HBLIC SERVICE miERIALS 

. ' ' ' * f 



Radio 

" * — . *" ■ 

Moat radio statioris are pleased to provide piilic SB^vLce time, ' 

V Biere is nothtog cotiplicated ^out wittagJa 30'Second s^t (^^di 

^ niDst stations ''prefer over gO-secOTids) . Try for sdnedung catdiy" 

with a specific message. ^ j 

ExOTple: LovQ. <j> not moagh, Voung akiZd^zn yoko 6p^nd tht day 
away ^^om |^ome need loving caAe^glvtu , good ^ood and 
a cJianat to ImAn oa thzy g^ow. Pox uiggutlonA about 
hou) you can zvaZuat^ tlie day coAe pMgham youA ahAZd 
attznd6 , aatl the. Texa^s k66oc.iatLon ioK the EdkiaaXlon 
0^ Voung Chlld/im. . . . .SS8-888S, - ' 

When you have written several and tijned tiiem,^ solicit help from 

a local radio station to get than narrated and recorded^. Distribute 

dubs of the maater tape to other stations? 

t • ■ . 

Television 

Television piilic service ^fioimcOTents cm. be as siiriple as a 
half^dozon charming slides of children grid a 30-second narration takai 
to your local station for assarbly-'Or as cortplex as live footage shot 
by an ad agency at a cost of several thousand dollars. 

Yoinr organization will prob^ly wtot to go die in^^msive route, 
retierbering tfiat stations use the sane spot for a couple of weeks^ then, 
no matter how e^ensive or sophisticated it is, lay it aside for fresh 
^ material. V ' . , 

Ask one station in your conminity to vide6-tape slides md narration 
so they* are ajmcteonized prop<erly. You will probably w^t to ask other 
"Stations to provide a blmk videotape, on which their dub will be nmde. 
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Wiile this system may involve a bit of nrniliig around on y^^^art. 
It effectively eliMnates' cost , 

Wbst stations will send you a bill marked "paid in full'' eadi ^ 
month, Indicattag how frequmtly mid ^en your spot was aired, and vAmt 
the cost would have bem had the tinie n^t beoi provided as a piillc 



service. 



Awld at all Costs public service-^'amoimdenaits lAd^ consist 
of an anateur fralkiiig Ijito a televlsiori carora; Ihey are alnost always 
amateio'lsh and immteresting. 

If you wait to have live footage shot, try talking directly to 
a film production cCTTpany. If you already have script ideas, you may 
be able to save the cost of advertising agmcy overhead. 

' Tape Slide Presentations ^ 

Agmcy produced, a 15-minute slide tape presentation to cost 
upward^ of $1,500. You cm cut cost to, the bone if you write your 
own script and have a good amateur photographer ^take color slides (or 
ask teadiers and parents of yomg childrm to look at their slide 
collections.) Again, appealing close-ups of yoimg chilien c^ be 
used to illustrate ahriDst anything you want to say about yomr 
organization. ' - ^ 

Once you have the slides and narration in hand, ask one of your 
maAers who is affiliated with a scHcxdI systmi^or Lnlversity ^Ich 
has an audio-visual depararent- for help in getting the narration on 



tape md synchrpnized mth tiie slides. (Audio tapes with visual 
synchronization require special equipriait to use. You nay '^sh to 
sinply have the script duplicated md have the shower push the slide 
advance button on tiie projector at indicated places in the nmration.) 

' ' If you cmnot find m audio visml departtimt willin_g to help 
with narration, you mayN^ant to inquire about help frOTi a local radio 



station ' Mother altexnajaive is to dieck the telephone directory 
Yellow pages Lttider "audio production" for £±mB x*Lidi specialize in 
Tiaking prof es|ional recordings . (The sane firms usually will inex- 
^pensively rmke di^s of slide/tape show nan'ations, radio spots, etc..) 



0-- 
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Conclusion. 



If you haye read this far, you haven *Jt become a "pro" — 
but you ha,ve opcm % long way toward being a well-- informed amateur, 
t Wade ri^t In. /.have fim. . .md If you have quest lon^^wilch aroi't 
. answered there, feel free to contact SACUS Headquarters, Box 5403,' 
Brady Station, Little Rock, AR 72215 (telephone: 501-227-6404). 
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